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Abstract

Getting news now a days is not the
same as that during the time of terrestrial
. broadcast when people waited for morning
E | newspapers or sat down at a fixed time for the
3 evening news on Doordarshan. Similarly,
9 News consumption today is also not the same
E as that during the pre-internet time when people
tuned in to events happening around the world

through 24X7 television news channels.
Internet news sites have become more
popular with readers than printed newspapers.
But the issue of credibility and trustworthiness
of news and information on the new media is
still a concern. Due to free access of internet
space in new media, anyone can upload any
kind of information without scrutiny. So such
free access could affect the credibility of new

media as a source of information.

The assessment of news or
~ information credibility in new media is more
- challenging and critical for users in comparison
ther media. The reason is that content
vided by new media may often be
its original sources, and thus
2dible as it would be quite

-
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difficult for anyone to check it further.

In this scenario, the risk of running into
misinformation is a big issue. So assessing and
checking the credibility of content and sources
of information constitutes is a fundamental
issue for users now a days. The growth of new
media has been associated with increasing
new features and tools that can help people
with making credibility judgments.

Key Words- New Media, Credibility,
Perception
Introduction :

Getting news now a days is not the
same as that during the time of terrestrial
broadcast when people waited for morning
newspapers or sat down at an fixed time for
the evening news on Door Darshan. Similarly
News consumption today is also not the same
as that during the pre-internet time when people
tuned in to events happening around the world
through 24X7 television news channels. In new
trend a significant number of persons are using
Internet for their news/information
requirements. They are using new media for
getting news, Traditional media are still here
but there is a growing competition from
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